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“I on ly g et  $708 a m on t h  t o l ive on .
Oka y, I p a y re n t , I p a y u t ilit ie s , I b u y m y 
m e d ic in e , a n d  w hat  is lef t  af t er t hat  t o 
buy g roceries?”

- Cam paign  Focus Group Part icipan t



“ W e don ’t  t alk  abou t  it . It ’s 
em barrassing . I t h ink the belief is, w hen 
you ’re older and  ret ired , you shou ld  have 
everyth ing .”

- Cam pa ign  Focus Group Part icipan t



“I m oved up  here last  year and  lost  m y 
su p p o rt  syst e m  im m e d ia t e ly. Bu t  m y 
fa m ily’s  h e re . An d  I’ve  a ske d  t h e m  fo r 
h e lp , b u t  n o w  w h e n  I a sk t h e m , t h e y sa y 
‘W ell, w e just  helped  you last  w eek. W hat  
d id  you do w ith  tha t?’ And  so I don ’t  ask  
t hem  as of t en  as I need  help , because I 
don ’t  w an t  t o have t hose t alk s.”

- Cam paign  Focus Group Part icipan t



“W e h ide th ings. A few  m onths ago, m y 
d a u g h t e r w a s co m in g  t o  t o w n , so I w en t  
t o t he st ore and  spen t  m y en t ire 
m on t h ’s food  b il l  at  once, fille d  m y 
cu p b o a rd s , so  sh e  w o u ld n ’t  kn o w  t h e re  
w a s a n  issu e .”

- Cam paign  Focus Group Part icipan t



“I t h ink w e can  get  enough to eat , bu t  
it ’s  m o re  a b o u t  a re  w e  sa t isfie d ?  Are w e 
sat isf ied  w it h  eat ing  not h ing  bu t  peas 
and  carrot s and  t una—lo t s  o f t u n a —
fro m  t h e  fo o d  b a n k?”

- Cam paign  Focus Group Part icipan t



“ I k now  t here’s food  availab le. I know  
w here I can  get  it  for free. Bu t  I can ’t  
alw ays g et  t here.”

- Cam pa ign  Focus Group Part icipan t



“ W hen  I g o t o t he doct or, w hat ’s t he 
f irst  t h ing  he says? ‘Cut  the b read. Cut  
the pota toes. Cut  the crackers.’ W ell, 
you  just  nam ed  t he t h ree t h ing s I g et  
t he m ost  of .”

- Cam pa ign  Focus Group Part icipan t



Goals
In c re a se  a w a re n e ss  o f se n io r h u n g e r

P ro m o t e  va lu e  a n d  a va ila b ilit y o f m e a l 
s it e s , fo o d  p a n t rie s  a n d  h o m e -d e live re d  
m e a l p ro g ra m s



Tim eline

Fo rm a t ive  
Re se a rch

Jan

Cre a t ive  
De ve lo p m e n t

Feb

Me ssa g e  
Te st in g

March



Tim eline

Re visio n  a n d  
P ro d u c t io n

April

Ca m p a ig n
La u n ch

May









Contact :
Jennifer Colyer, RDN, LD

Iowa Department of Public Health
Phone: 515-725-0306

Email: jennifer.colyer@idph.iowa.gov
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