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Online Suite of Resources

• Website
oRecipes, videos and easily accessible 

nutrition information
• Weekly blog
• Social Media

o Facebook, Twitter and Pinterest
• Mobile app (brand new)



Audience

• Families with low income
• Direct education participants and past 

participants
• Program staff and partners
• General consumers interested in eating 

healthy on a budget



Purpose of Spend Smart. Eat Smart. 

• Regularly updated source of research-
based information on nutrition and food 
budget management as well as recipes 
and how-to videos.

• Maintain connection with program 
participants.

• Extend reach beyond direct programming.
• Resource for staff and partners.





Blog

• New blogs every week featuring recipes, 
nutrition information, meal planning tips 
and trending health topics.

• Subscribe using the RSS feed widget to 
receive the blog by email every Monday.

• Suggest topics that interest you!



What’s New?
• Responsive web design – mobile 

accessibility
• Refreshed content
• Streamlined functionality
• New media – less language dependence
• Companion mobile app for Apple and 

Android



Why make changes?
• Demand for mobile access
• Dramatic increase in following over the 

past year (Facebook following doubled)
• Need to remain relevant to users
• Changing demographics of audience
• Desire to build paperless resource 

collection



What you don’t see

• AA accessibility standard
• Screen readers
• Color and contrast

• Automatic live translation 



Analytics
• Average 10,000 users per month.

o Visit 3-4 pages while on the site.

• 14,000 new users since launch in 11/2016.
o 39% accessed site via mobile device.

• Grocery budget calculator and recipes are 
most popular.



Let’s Take a Tour



What 
questions do 
you have?
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Extension and Outreach 
hradek@iastate.edu

Contact 
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