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True or False?

Brown eggs are healthier than white eggs. 
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True or False?

Green olives are just 
un-ripened black olives. 
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True or False?

Crème fraîche was originally 
created as a cure for baldness. 
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True or False?

6

Pierogi originates from Japan. 



True or False?

Hawaiian pizza was created in Canada. 
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True or False?

Potatoes are 80% water. 
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True or False?

Kale has more calcium than whole milk. 
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What’s your favorite 
way to eat Zucchini?



Homework 

▰Ask everyone to try one new food, 
bring package next month
▰Bring a buddy
▰Goals on Pledge Board
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Why do people come to 
Fresh Conversations?



Increasing Engagement Techniques▰Storytelling
▰Dealing with Disruptive/negative people
▰Nametags
▰Calling on participants
▰Homework
▰Flipchart
▰Pledge Board
▰Bring a Buddy
▰Sticky Notes
▰True/False Voting game
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Dealing with a Difficult Audience

▰ The Expert – Challenges your authority and argues with others. Solution: Acknowledge comments without getting 
defensive. Ask the group for other opinions. 

▰ The Rambler – This is a storyte lle r that drones on. Solution: Cut in, summarize, and ask the group for other opinions. 

▰ The Dominator – Wants to control and monopolize  the  group conversation. Solution: Don’t let them take over, use humor 
and maybe call on other group members. 

▰ Side Conversations – People  engaging in conversation during your presentation. Solution: Call on them to get involved 
with your presentation. Alternatively, walk towards them and continue the presentation near where they are seated. 

▰Negative – Very resistant and negative  about you, the  subject matte r, and doesn’t want to be  the re . Solution: Begin to 
acknowledge his or her concerns. Ask the group to problem solve or offer to discuss the concerns later. 

▰Complainer/Whine r – Finds fault with everything. Likes to whine  but has no solutions; finds fault with everything. He  or 
she  is not necessarily negative  about the  subject matte r, but likes to complain. Solution: Ask the group for solutions. Stay 
positive, focused, and move on. 

▰Hecklers – Shouts comments/harasses with intention to disturb. Solution: Try to ignore  them; without a re sponse  they may 
give  up. Don’t show hostility or use  any put-downs. 
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Why is visual 
appeal important? 



Basics of Plating

▰Color and Contrast
▰Height
▰Using texture
▰Odds Rule
▰Cleanliness counts
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Color and Contrast
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Food Plating -Height
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Food Appeal vs. Garnishes
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Sample Delivery Method 
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Sample Display Possibilities 

▰Full plate display
▰Having raw ingredients on display
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What’s practical to expect 
of your facilitators? 



THANKS!
Any questions?

Contact Alexandra Bauman
(515) 494-7250  or alexandra.curtis@iowa.gov

Jocelyn Evans   jocelyn.evans@iowa.gov
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