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About Counter Tools

Local data for policy change in the
retail environment.




Our Tools

Community Environment Consumer Environment
Bird’s eye view On the ground/inside stores
0‘ COUNTER ‘0 COUNTER STORE
STORE MAPPER AUDIT CENTER




Goals for Today

1. Know what to look for in a compelling
story

2. Understand the tools for finding stories in
the Store Mapper

3. Learn how to connect with policy
solutions

4. Practice using the Store Mapper to find a
story



Why do we use the Mapper?

Retailer Name

DAVID MEYER PHARMACIST
YOUNG ENTERPRISES INC
RAFFERTY-ROBBINS JOHNSONS INC

LEWIS DRUGS INC

CLARK COMMUNITY PHARMACY

LEWIS DRUGS INC

EXPRESS STOP

COMMUNITY PHARMACY INC

MAYNARDS FD CTR WESTBROOK INC

MINI MART INC

FRESH START CONVENIE!

DISCOUNT FUEL INC

MATT ZASTROW

SONNYS SUPER FOODS

HALL OIL AND GAS CO INC

RICK BIEGLE!

KENS SUPER VALU INC

SCOTTYS DRIVE INN
UP FUEL STOP INC

ICE STORES

BERGE STORE

CASEYS RETAIL COMPANY
£-Z STOP FOOD MARTS INC
ALS OASIS INC

Address
1806 E Sequoia Trl
103 € Pleasant Dr

108 S Main St

320 4th st

107 € Main st

202 Main St

100 N 3rd S5t

211 N Commercial St
2165 Main 5t

5015 7th st

247 Main st

108 3rd Ave S

1627 Mount Rushmore Rd
239 N 5th st

5115 Dakota Hwy 73
Ny 37

801 Jensen Hwy

100 US Hwy 14 W
711N 2nd St

917 € 2nd st

719 N Main 5t

1009 N Splitrock Blvd
301 € 4th st

2245 Dakota St

4215 Roosevelt st
1000 € SD Highway 16

city
Sioux Falls.
Pierre

Howard

Huron
Wessngtn Spgs
Buffalo
Beresford
Clark

Lennox
Woonsocket

Aberdeen
Oacoma

State

2IP Code
57103
57501
57349
57350
57382
57720
57004
57225
57039

57401
57365

County
Minnehaha

Sanborn
Potter

6 Deuel

Pennington

Brown
Spink
Brown
Minnehaha
Minnehaha
Brown
Brown
Lyman

VELCRO
Zipper

Hettinge:
9€7 | emmon
b ®
™ ]
L] L o
°
] o
° ® o o oo
L]
e o ® Eag puﬁuy‘ ® ')
.
°
Hulett
] L ° ® o
Latitude Longitude eo\e )
96.70259843 spearfistflly- sy ® o @ e . s o Mars
7395 ) o'F" o ©® g @Bglings
(5 De oM Y o
g ty L] s L L] o o
wunder Blagk Hils . g ] L) ® ® 000 a_o"
National ational S| o
p Nati i National fyrest I @ ®_Qubeain L
e o * R ‘ Migghell L]
o o E e
interior He S o '.:.., *
4 c
Hot Sgrings ®oe o e * L
U. s o Owigger ~ Py . B 7S
Rosebu® @ °
e L4 e ® P o
L4 Ld
Y N
Chadron \"3'9?']'\9

45.47084847
43.80265717

Source: http://
www.theimage.com/
closeup/closeup.html



What makes a compelling story?

http://ballmedia.com/wp-content/uploads/2015/05/ThinkstockPhotos-5016898335.
https://gutsisthekey.files.wordpress.com/2012/01/change-sign.jpg?w=748



Look for Green Lights

When you have a foundation built on good data,
you will be able to choose a policy target that is
appropriate for local context and political

Point-of-Sale Strategies: A
Tobacco Control Guide

enwro;lime"t- (Center for Public Health
nt~of~Sale Strategies Ran Systems Science, 2014)
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How do | tell my story?

5
H
N
D

OCUS on a geographic area

nvestigate spatial trends

ote demographic changes

rive to an actionable policy
solution



What tools do | need?

Geographic
/ Comparisons
Reports Demographlcs
Policy Tester




Recap: What’s in a report?

Data analysis for:

Retailer & Density Report

* Retallers and density
* Enforcement of sales to .

minors and FDA Checks o
« Policy testers M b



Recap: What kind of report do |

need?
Areas Overview Areas of Interest
« Gives a summary of * Provides a side-by-
data across all areas. side comparison of
« Can help you data in a specific
identify areas to target area of interest with
for more detailed data in another
analysis, like the county similar area or the
with the highest density state overall.

of tobacco retailers.



Creating Reports: Easy as 1,2,3!

1. Click on the reports i
button in the dialog box

2. Choose Areas Overview

> AREA OF INTEREST REPORT

or Areas of Interest report oo

3

3. Choose report content  seiectareport e

Retailers and Density ﬂ
(denSIty, pOI ICy, Silect t:e Tgpg of Area -
enforcement) and

geographic area



Switch to live demo
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