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About Counter Tools

Sy e \

Local data for policy change in the
retail environment.




Our Tools

Community Environment Consumer Environment
Bird’'s eye view On the ground/inside stores

COUNTER STORE
AUDIT CENTER

0‘ COUNTER ‘0

STORE MAPPER




 What makes a good story?
 What tools do | need?

« How do | create my story?
e Case study

e \Worksheet

e Question and Answer



Goals for Today

1. Know what to look for in a compelling
story

1. Understand the tools for finding stories in
the Store Mapper

2. Learn how to apply policy solutions

3. Practice using the Store Mapper to find a
story



Why do we use the Mapper?
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What makes a compelling story?

http://ballmedia.com/wp-content/uploads/2015/05/ThinkstockPhotos-50168983535:
https://gutsisthekey.files.wordpress.com/2012/01/change-sign.jpg?w=748



Go for the Green Lights

Choose a policy target that is appropriate Point-of-Sale Strategies: A
for local context and political environment. Tobacco Control Guide
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How do | tell my story?

IS
H
N
D

OCUS on a geographic area

nvestigate spatial trends

ote demographic changes

emonstrate actionable
solutions



What tools do | need?

Geographic
Comparisons

Reports \ Demographics
Policy Tester



Recap: What's In a report?

Data analysis for:

Retailer & Density Report

Linn vs. Pottawattamie

* Retallers and density =
 Enforcement of sales to A

minors and FDA Checks
» Policy testers T T T
 Store Audit Center “ 5%

assessments on price,
products, and promotions



Recap: What kind of reportdo |

need?
Areas Overview Areas of Interest

e Glves a summary of * Provides a side-by-

data across all areas. side comparison of
e Can help you data in a specific

identify areas to target area of interest with

for more detailed data in another

analysis, like the county similar area or the

with the highest density state overall.

of tobacco retailers.



Areas Overview

Generate a Report X

> AREA OF INTEREST REPORT

v AREAS OVERVIEW REPORT

Generate an PDF report listing a brief summary of
all areas. Use this overview to quickly identify
areas which may warrant a more detailed analysis.

Select a Report Type
_Retailers and Density T]

Select the Type of Area
County Boundaries 3

Winnebago
Dickinson
Ida

Worth
Monona
Keokuk
Fremont
Harrison
Montgomery
Lyon
Pocahontas
Clayton
Ringgold
Sac
Kossuth
Humboldt

Clarka

Summary of data across all areas

Areas Overview Report

County Boundaries

Retailers and Density

Total Total Retailers
Population Retailers per 1K Pop
10,866 24 2.2
16,667 36 2.2
7,089 14 2.0
7,598 15 2.0
9,243 18 1.9
10,511 20 1.9
7,441 14 1.9
14,928 28 1.9
10,740 20 1.9
11,581 21 1.8
7,310 13 1.8
17,996 32 1.8
5433 9 1.8
10,350 18 1.7
15,543 27 1.7
9,815 17 : B

a 208 18 2 L



Areas of Interest

Side-by-side comparison of data for two areas

v AREA OF INTEREST REPORT

Re* o UENSIly Rnep-.
Des Moines vs. West Des Moines

Generate a PDF report for an area of interest.

Select~
STTISILY T] -
—eeearcy WIEITICS
select the area to report e Selected Area Comparison Area
City and Town Boundaries +]
’ Des Moines :] Des Moines West Des Moines
# 569 # 583
Select the second area for comparison
- City and Town Boundaries —?] 202,617 56,869
West Des Moines 39 215 56
: : {ation 1.1 1.0
4_Include detailed listing? 942.4 1,015.5
(Wi - i
Vi : ; Retailers
Population Retailers Per 1K
| Generate Report | 5,642 6 1.1
10,364 11 1.1
202,617 215 185 |
> AREAS OVERVIEW REPORT 1,897 2 2 |
951 1 1.1



Additional Features:

Areas of Interest Report

Retailers Count and Density By Demographic

Data analysis by
demographics

list of

retailers In

area of

Interest

Total
Percent Hispanic
Q1 (0.1 -3.3 %)
Q2 (3.3-6.8 %)
Q3 (6.8-12.8 %)
Q4 (12.8-27.3 %)
Q5 (27.3-100 %)
Percent Black
Q1 (0.2 -2.9 %)
Q2 (2.9 -5.6 %)
Q3 (5.6 -10 %)
Q4 (10 - 20 %)
Q5 (20 - 100 %)

Percent Native American

Q1 (0.1 -1.6 %)
Q2 (1.6 - 3.2 %)
Q3 (3.2 -5.9 %)

Name

WALGREENS
UNIVERSITY GROCERY
SUPER STOP
SHOP N SAVE

QUIKTRIP

LIBERTY GIFTS

KUM & GO 207

KUM & GO

GIT N GO STORE

GIT N GO STORE
FAMILY DOLLAR #10575

Total
Pop'n

202,617

28,398
11,618
19,647
35,736
107,218

35,125
1,194
12,151
37,580
116,567

105,554
5,764
8,803

Retailers

Selected Area

Des Moines

Num Retailers
Per 1k

215 1.1
103 3.6
29 2.5
30 1.5
28 0.8
25 0.2
100 2.8
26 21.8
22 1.8
33 0.9
34 0.3
168 1.6
25 4.3
10 1.1

Pop'n Per Total

Retailer Pop'n

942.4 56,869

275.7 13,630

400.6 5,842

654.9 9,667

1,276.3 12,294

4,288.7 15,436

351.3 17,109

45.9 3,627

552.3 6,328

1,138.8 13,663

3,428.4 16,142

628.3 36,344

230.6 3,375

880.3 4,726
Address

104 E Euclid Ave

2121 University Ave

727 SE 14th St.
2127 MLK Pkwy

2945 E University Ave

2355 E. University Ave.

4200 E Hubbell Ave
2110 Guthrie Avenue
1142 42nd St

4164 Easton Blvd
2410 Hickman Road

Comparison Area

West Des Moines

Pop'n Per
Retailer

1,015.5

309.8
973.7
2,416.8
6,147.0
0.0

427.7
1,209.0
904.0
4,554.3
5.380.7

685.7
1,687.5
0.0

List of Retailers

Num Retailers
Retailers Per 1k
56 1.0
44 3.2
6 1.0
Bl 0.4
2 0.2
0 0.0
40 23
3 0.8
7 1.1
3 0.2
3 0.2
53 1.5
2 0.6
0 0.0
City
Des Moines
Des Moines
Des Moines
Des Moines
Des Moines
Des Moines
Des Moines
Des Moines
Des Moines
Des Moines
Des Moines

Zip

50313
50314
50317
50316
50317
50317
50317
50317
50310
50317
50310



Creating Reports: Easy as 1,2,3!

1. Click on the reports
button Iin the dialog box ]

2. Choose Areas Overview

> AREA OF INTEREST REPORT

or Areas of Interest report T

L

3. Choose report content | setectareport rype

Retailers and Density B
(density, policy, select theType of Ave .
enforcement) and

geographic area



DEMO



Focus on a geographic area

Get a frame of reference.

Ask:

What Is the story across the state or county?
Is the trend in my county/city/ area of
interest the same or different?



Focus on a geographic area

Dialog Box

Make a
geographic
comparison using

Areas of Interest
Report




Make a comparison: Dialog

Box

Retailers Policy Tester Map Features Download Data X

() Clear map

B
Point Details

() Show retailer point locations
) Show number of retailers by | County

5|
 —
|

Aggregate Statistics _

® Sﬁo:.'v dte;sitty by v County Drop dOWn bOX J
Ji17ocmorg = hEa Ot for different

13516 B i i -

21 | geographic
boundaries

I Under 1.0 retailers per 1,000 population
No retailers

() Show density ranking by | County 3 "

() Show swamp by | County )

un
o
=S

Transparency: ( (1 )



viaaria \Z1u) hlater

; B . |
Smaller levels often show more dlver3|ty




Make a comparison: Areas of

Interest

Side-by-side comparison of data for two areas

v AREA OF INTEREST REPORT

Re* o UENSIly Rnep-.
Des Moines vs. West Des Moines

Generate a PDF report for an area of interest.

Select~
STTISILY T] -
—eeearcy WIEITICS
select the area to report e Selected Area Comparison Area
City and Town Boundaries +]
j Des Moines :] Des Moines West Des Moines
# 569 # 583
Select the second area for comparison
- City and Town Boundaries ? 202,617 56,869
West Des Moines 39 215 56
: {ation 1.1 1.0
4_Include detailed listing? 942.4 1,015.5
(Wi - i
o~ ; . Retailers
Population Retailers Per 1K
| Generate Report | 5,642 6 1.1
10,364 11 1.1
202,617 215 1.1
> AREAS OVERVIEW REPORT 1,897 2 2 |
951 1 1.1



Investigate spatial trends

Proximity Density

e A measure of the distance e A measure of the
to nearest tobacco retailers concentration or

In an area clustering of tobacco

retailers in an area
e Measured In feet, miles or

km; radial or network  Measured as number per
buffers 1,000 population, e.g., 1.2
retailers per 1,000 people




Use Retallers tab for density

Retailers  Policy Tester =~ Map Features  Download Data X
() Clear map

Point Details
(O Show retailer point locations

(O Show number of retailers by | County | $~]

Aggregate Statistics

® Show density by | County &
[l 1.9 and higher retailers per 1,000 population
W16-18
1.5-15
1.3-14
[l Under 1.3 retailers per 1,000 population
No retailers
O Show density ranking by [ County %)
O Show swampby [ County  §5)

Transparency: ( (1




High Density: Tobacco Swamps

B Swamp, 3 or more retailers per 1,000 population

Not swamp
hnstos e o
c§ (415) Berwick
s ' . ——— (

No retailers
gn ® ‘Maramisville 80
? Q
;"::",]
o

ne-

(28) Avon



Use Policy Tester tab for

oroximit
Within 500’ of another Within 300’ of a

retailer school/park

Retailer within 500' of another

Retailer is near youth by criteria selected above
M Retailer over 500' from another §&

= @ Retailer is not near youth

School st

235
e 7 T T — IT—
- 4 272610 St S
o o e =
Edmunds . = ™ = > =
e an ol = ; 0 n
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: @ 25th §
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= male

Ta A =
: & @ Schools
Retailers Policy Tester Map Features  Download Data X 2

\9“' 1 7th au
1 S5 fy
@ Clear map '

gersoll Ave
Western Gateway. Park 4

16th St

> = calcs i

ety 2t
pMuDe!

Oak St
Point Details

il
1

WY W Marr O Retailers with a pharmacy counter
I Luthg = . S , \ ~ (&)

ing ) Retailers within 500' of another retailer 14th st
Retailers within | 300 feet —:—] of [ Parks and/or Schools |8

MS

© A



Investigate spatial trends

Density

Retallers and

Density

Use these reports:

v AREA OF INTEREST REPORT

Generate a PDF report for an area of interest.

Select a Renart Tvne

v Retailers and Density ;3
Enforcement, Sales To Minors
Enforcement, FDA Inspections
Policy, Pharmacy ﬂ
Policy, Within 500' of Another ;j
Policy, Near Schools and/or Parks

Select the second area ror comparison

Entire State B

# Include detailed listing?

@ Include demographic details?

Generate Report

> AREAS OVERVIEW REPORT

Proximity

Policy, Within 500’

of Another

Policy, Near

Schools and/or

Parks




County Level

B 1.7 or more retailers per 1,000 population
1.3-1.6
1.2-1.2
1.0-1.1

Dickinsor Winnebago | o ware
Ilamakee

Sioux O'Brien Palo Alto Hancock Floyd

» ! Fayette
B Under 1.0 retailers per 1,000 population oo M, e il
No retailers a— ' aterloo] Yave
g5 X Webster Buchana Dubuque
Woodbury Sac WAk Hardin I
SN
L Jackson
S Yor2 Tama Linnag
Wonona Greene St Cel r.o.dpl
Clinton
Harrison Guthrie DJS'E{’}l)?n Jasper J'g.‘{,’%g,‘ s = @
& ,‘ e Scoft
. enport
Oma&Rottawattamie, Adair Varren Heokuk
o Louisa
) P troT .
~ 2 ills; Union { Lucas Wapello
P 'Des Moines ek
! T 74
Fremonts Taylor Decatur: Dayis
\ Lee
Maryville
Selected Area Comparison Area
Polk Entire State

Density Ranking # 85 -

Total Population 429,014 3,040,764
Number of Retailers —3,395
Number of Retailers per 1,000 Population 1.0 1.1

Number of People Per Retailer : - 8957




City/Town Level

'g_:.:']_tu'w'-@c

(210)

Meiilell (210)

M@lrid

(210) lee' 1.7 or more retailers per 1,000 population

Density Ranking

Total Population

Number of Retailers

Number of Retailers per 1,000 Population
Number of People Per Retailer

ville

Feo |

1.3-1.6
1.2-1.2
1.0-1.1
[l Under 1.0 retailers per 1,000 population

0 % No retailers
L 2 g i — i - -
— r/ale'la
@ 52
@
-t Mitciggjiville
R Q )
38 a@! ®im.
-; : ye Q; _—
1_% .|/ (163
|I—ﬁl
Avon Lake (2]
~— P j”)n Ru.”ellﬁ,——
Des Moines Polk
# 569 # 85
202,617 429,014
5 - 419~
1.1 10
942 .4 I,023.9



Census Tract Level

B 1.7 or more retailers per 1,000 populatior‘
1.3-1.6

..ok 12-1.2
l fes
| (85 1.0-1.1
3 B Under 1.0 retailers per 1,000 population
' Farrag No retailers
D ‘-??L ’: Elkhart '\E G o — et —”—, ﬁj
' ’é I | ) S 9 N
= |
®, /
‘?fo Ankeny Valena r,'aIE'la
. j 65
Poll —
| R Mitche Mitciggjiville
o , 1l — ":;_Altoo_na
3 rbandale Tt - Sggsa
| l’ . ‘ : . . ':o | /
B DESMOHTTS 1D | el vy===(163f== vy (163
- WestDes . 7
]' Moines ‘
. )

“ . I,' \.ié,' 1—;-.
e, = Avon Lake 4
_--—-4#:. - ~ 5 (T l= | — l Ruriell e
| Carlisle le%

ammin e
f 9 ¢ unhing Noal® S |




Note demographic changes

How are spatial trends different by
age, race, or income?

How does a policy change affect
groups differently?



DEMO



Look at demographics using the Areas of

Interest report

v AREA OF INTEREST REPORT

Generate a PDF report for an area of interest.

Select a Report Type
_ Retailers and Density —3]

Select the area to report .
~ City and Town Boundaries v ]

Des Moines _3]

Select the second area for compariso
~ City and Town Boundaries

Retailers Count and Density By Demographic
West Des Moines

Selected Area Comparison Area
et Des Moines West Des Moines

Num Retailers Pop'n Per Total Num Retailers Pop'n Per
‘W Include demographic details? Retailers Per 1k Retailer Pop'n Retailers Per 1k Retailer
— Total /202,617 215 1.1 942.4 56,869 56 1.0 1,015.5

Bnt Hispanic

. (0.L1-3.3%) 28,398 103 3.6 275.7 13,630 44 3.2 309.8
M (3.3-6.8%) 11,618 29 25 400.6 5,842 6 1.0 973.7
(6.8-12.8 %) 19,647 30 1.5 654.9 9,667 B 0.4 2,416.8
(12.8-27.3 %) 35,736 28 0.8 1,276.3 12,294 2 0.2 6,147.0
o e X = 2. (27.3-100 %) 107,218 25 0.2 4,288.7 15,436 0 0.0 0.0
> AREAS OVERVIEW REPORT
Bnt Black

Q1 (0.2-29%) 35,125 100 2.8 351.3 17,109 40 23 427.7
Q2 (2.9-5.6 %) 1,194 26 21.8 45.9 3,627 3 0.8 1,209.0
Q3 (5.6 -10 %) 12,151 22 1.8 552.3 6,328 7 1.1 904.0
Q4 (10 - 20 %) 37,580 33 0.9 1,138.8 13,663 3 0.2 4,554.3
Q5 (20-100 %) 116,567 34 0.3 3,428.4 16,142 3 0.2 5,380.7

Percent Native American
Q1 (0.1-1.6%) 105,554 168 1.6 628.3 36,344 53 1.5 685.7
Q2 (1.6 -3.2 %) 5,764 25 4.3 230.6 3,375 2 0.6 1,687.5

Q3 (3.2 -5.9 %) 8,803 10 1.1 880.3 4,726 0 0.0 0.0



How are spatial trends different?

Selected Area

Sioux City

Total Num Retailers Pop'n Per

Pop'n Retailers Per 1k Retailer
Median Household Income
Q1 (812,356 -43,810) 32,230 63 2.0 511.6
Q2 (843,810 - 48,898) 16,412 13 0.8 1,262.5
Q3 (48,898 - 53,594) 8,518 9 1.1 946.4
Q4 (853,594 - 60,578) 20,442 16 0.8 1,277.6
Q5 ($60,578 -100,000) 5,109 2 0.4 2,554.5

Density is higher in areas with
lower-income populations.



How does a policy change

affect groups differently?

\

‘0 COUNTER Look at the “before and after” nd/or Parks

" TOOLS derburgh County
Retailer Density Befor fter Banning Retailers Near Schools and Parks
Selected Ar Comparison Area
Evansville Vanderburgh County
Before Ban After Ban Before Ban After Ban

Num Retailers Num Retailers Num Retailers Num Retailers
Pop'n Retailers Per 1k | Retailers Per 1k Pop'n Retailers Per 1k | Retailers Per 1k

Total 123,694 134 15| 76 0.6 184,062 152 0.8 90 0.5
Median Household Income
Q1 ($0 - 29,366) 29,368 35 11 35 1.2 11 0.4
Q2 ($29,366 -32,022) 25,945 29 20 31 152 21 0.8
Q3 ($32,022-47,686) 37,093 42 28 42 1157 28 0.7
Q4 ($47,686 -61,233) 23,122 22 13 29 0.7 17 0.4
Q5 ($61,233-82,198) 8,166 6 4 15 0.3 13 0.3

Ban decreases density of tobacco retailers across all
Incomes, but especially in lower income areas



Demonstrate actionable

solutions

Research Local
Evidence Data
) \

Policy
Solution




Research Evidence

ul

3 ‘nllllllllhllllﬁl

== Retail locations near schools are
particularly problematic.

Canada, 2007: Schools with a higher proportion of stores within 1-km
distance that have in-store tobacco promotions have higher school smoking
prevalencel

California, 2008: Schools with higher numbers of tobacco retailers within
walking distance have higher school smoking prevalence?

1. Lovato, etal.,2007, Canadian Journal of Public Health; 2. Henriksen, etal., 2008, Preventive Medicine;



Local Data

0’0 COUNTER Retailers Near Schools and/or Parks
” TOOLS Sioux City vs. Entire State
Summary
Selected Area Comparison Area
Sioux City Entire State
Retailers Near Schools and/or Parks Within 300 feet 11 15 % 166 5%
Within 500 feet 25 35 % 368 11 %
Within 1000 feet 46 65 % 910 28 %
Within %2 mile 71 100 % 2,194 68 %

65% of retailers in Sioux City are
within 1000’ of a school or park.




-

Q1
Q2
Q3
Q4

Q5

Policy Solution

Retailer Density Before & After Banning Retailers Near Schools and Parks

Selected Area
Sioux City

Before Ban

Num Retajlers Num Ret

Pop'n Retailers P¢r lk | Retailers

Total 79,793

71 0.9 25

After Ban

ilers
Per 1k p'n Retailers
0.3 3,040,507 3,217

If we restrict retailers within 1000’ of schools

Before

Num

Comparison Area

Entire State
Ban After Ban
Retailers Num Retailers
Per 1k  Retailers Per 1k
1.1 2,307 0.8

and parks, youth exposure to tobacco

Percent Age 0 - 17

(0.4 -21.2 %)
(21.2 - 23.1 %)
(23.1-24.4 %)
(24.4 - 26.4 %)
(26.4 - 100 %)

3,533
9,728
13,399
19,175
33,958

oouLUN O

760,660

decreases across the board.

401
938
611
618
649

1.2
1.2
2
1.0
0.9

267
704
438
460
438

0.8
0.9
0.8
0.7
0.6



We also flatten the density of retailers

across income groups, reducing the
disproportionate burden on low-income
households.

Retailer Density Before & After Banning Retailers Near Schools and Parks

Selected Area Comparison Area
Sioux City Entire State
Before Ban After Ban Before Ban After Ban
Num Retailers Num Retailers Num Retailers Num Retailers

Pop'n Retailers Perlk Retailers Perlk Pop'n Retailers Perlk  Retailers Per lk

Total 79,793 71 0.9 25 3,040,507 3,217 11 2,307 0.8

Median Household Income

Q1 (s0-40,381) 1,343 3 0 38,381 61 1.6 33 0.9
Q2 ($40,381-47,375) 42,992 45 14 024,523 1,361 123 939 0.9
Q3 (%$47,375-53,051) 9,894 10 2 577,305 636 i | 485 0.8
Q4 ($53,051-61,447) 20,604 13 9 611,694 572 0.9 405 0.7
Q5 ($61,447 -100,000) 4,960 0 0 788,604 587 0.7 445 0.6



Key Policy Targets

Retailers with a pharmacy
counter

Retailers close to other
retailers

Retailers near youth-
serving venues

Location, density, type of
retail

Increasing costs through
non-tax approaches

POS advertising, product
placement

Choose a policy that Is appropriate for
local context and political environment.



FINDING YOUR STORY:

CASE STUDY




How do | tell my story?

IS
H
N
D

OCUS on a geographic area

nvestigate spatial trends

ote demographic changes

emonstrate actionable
solutions



Focus on a geographic area

Lowest, avg $28,083

in?"Ob.Ufg.

[
[ Highest, avg $80,289

ubeck




Investigate spatial trends

Although overall

densityis over | RIGOURGNE

than the state...

Density Metrics

Selected Area Comparison Area
Linn Entire State

Density Ranking # 84
Total Population 213,425 3, 040 507

Number of Retailers 1
Number of Retailers per 1,000 Population 0.9 1 1
Number of People Per Retailer 1,088. 945.1




Note demographic changes

...Thereis a

rotal wum Rersii, G dl_sparlty n
Median Household Income Pop'n Retailers Per 1k retaller denSIty

Q1 ($0 - 40,381) 1,687 5

Q2 ($40,381 - 47,375) 45,198 68 b "

Q3 ($47.375 - 53,051) 29,845 22 y INncome.
Q4 ($53,051 - 61,447) 56,313 47

Q5 (861,447 - 100,000) 80,382 54



Demonstrate actionable

solutions

Lower odds of smoking abstinence if you live
within walking distance of a tobacco retailer

250 m
PN T i >
(1] &;\I
|I| Is ml
OR =0.54

95%[CI] = 0.33, 0.87
<250 mvs. 2250m



Demonstrate actionable
solutions

A larger percentage are retailers that are
also pharmacies.

Selected Area Comparison Area

Linn Entire State

Total Population 213,425 3,040,507

Number of Retailers 196 3,217
Number of Pharmacy-Retailers 42 *—W
Percent of Retailers Which are Pharmacies 21 % 17 % _




Demonstrate actionable

solutions

If we restrict tobacco In retailers that are
also pharmacies, the disparity by income
flattens.

Before Ban After Ban

Num Retailers Num Retailers
Pop'n Retailers Per 1k | Retailers Per lk

Total 213,425 196 0.9 154 0.7
Freuant Abosentia income
Q1 (0 -40,381) 1,687 5 3.0 3
Q2 ($40,381-47,375) 45,198 68 1.5 53
Q3 ($47,375-53,051) 29,845 22 0.7 18

Q4 ($53,051-61,447) 56,313 47 0.8 33
Q5 (s61,447 -100,000) 80,382 54 0.7 47




Sharing your story

etailers Enforcement
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Final tip

Finding your story Is an iterative process.
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What levels of comparison are most compelling?




FINDING YOUR STORY:

PRACTICE WORKSHEET




FINDING YOUR STORY:

QUESTION AND ANSWER




Key Takeaways

1. Different geographies have different stories.
e Focuson a geographic area.
e |nvestigate spatial trends.
e Note demographic changes.
e Demonstrate actionable solutions by
linking research with local data.

2. Choose stories and policy solutions that match
your local context.



