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About Countes/ Tools
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Insert updated Counter Tools map.
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Local data fol policy Change in the
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Our Tools

Community Environment Consumer Environment
Bird's eye view On the ground/inside stores
0‘ COUNTER ‘0 COUNTER STORE
STORE MAPPER AUDIT CENTER




 What information about assessments
IS available in the Store Mapper?

 How can we create a complete picture
about the tobacco retail environment?

 Case studies

 Worksheet
 Question and answer



Goals for Today

1. Know the assessment data available in the
Mapper and conclusions you can draw

1. Connect assessment data with other
information in the Store Mapper and other

sources

2. Practice using the Store Mapper to paint a
complete picture



ASSESSMENT DATA IN THE
STORE MAPPER



Who is on the map?

Assessment counts
include all locations

visited, even if UPDATED IOWA

closed. SCREENSHOT with
“store assessment
locations — show any

Points on map only tobacco product” in the
include retailers
with completed
assessments for the
guestion.

dialog box.



What is on the map?

Assessment Locations Assessment Results

 Store assessment e« Show
locations generalized
 Number of results from

assessments by
geographic area
* Rank number of
assessments by
geographic area

STARS questions
Rank geographic
areas by
assessment
results



What is on the map?

Assessment results in the - - —

Promotions k
Mapper show results of 10 Promotion on any tobacco product

. . . Promotion on menthols

specific STARS questions (listed >= PAEFTEIoN B gt
| romotion on e-cigs 1
herE) . Promotion on smokeless tobacco .

Product Availability
S Availability of flavored cigars a
"' Availability of cigarillo singles
Download reports from the PRy

Store Audit Center for results At Sl _‘
on other assessment Price of Blu disposable e-cigs ____§

guestions.
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Switch to live demo

www.mapping.countertools.org/iowa

Enforcement Assessment
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Dialog Box

Iallas

Assessment Locations  Assessment Results | Map Features Download Data X

) Clear map

i

Assessment Locations

@ Store assessment locations showing Show: | Any tobacco product a4
@ Promotion was in effect
® No promotion was in effect 4
(O Show number of assessments by [ County o

O

Aggregate Statistics
() Rank number of assessments by | County

“ar

TimeView

Show assessments for [ ALLROUNDS AGGREGATED |4 < P> >

Store assessments are performed per the Standardized Tobacco Assessment for Retail Settings (STARS)
You may download a copy of the STARS from the SCTC website.

AL L YR L]



TimeView

I Ao o

Asse ocations  Assessme ts Map Download Data

() Clear mae

a9 Check the dialog box for the state to see
if this screenshot should be updated —
- the time periods for this state are “round
O Show nutd 20157, "round 2016” but it might be
different for other states.

Rank number of asg

| .
.
= A pund 201
{ TimeView Round 201
Show assessments foR ke aulelt > -GATED B >

Store assessments are performed per the Sta
You may download a copy of the STARS from

Braized Tobacco Assessment for Retall Settings (STARS)
e SCTC website.

Default time period is “All Rounds Aggregated”




Info Box
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Screenshot of popup ==
info box for any retailer.
If possible, choose one
‘ that is in a high
minority, high youth, or
} low income area to
highlight.
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Areas Overview

Generate a Report
> AREA OF INTEREST REPORT

Summary of data across all areas

Vv AREAS OVERVIEW REPORT

Generate an PDF report listing a brief summary of
all areas. Use this overview to quickly identify
areas which may warrant a more detailed analysis.

Select a report type

| Store Assessment, E-cigs

Select the type of area
[ City and Town Boundaries

Filter by year
| ALL YEARS AGGREGATED

Generate Report

»

Screenshot of Areas Overview
it report for Promotions for E-
Homossesa, Spriogs Cigarettes by city/town

Pine Ridge
Thonotosassa
Northdale

West DelLand
Quail Ridge
Willow Oak

Jan Phyl Village
Lecanto

Pebble Creek
Wekiwa Springs
Mulberry
Connerton
Warrington
World Golf Village

N = = B o o -



Areas of Interest

Side-by-side comparison of data for two areag

Generate a Rert X

i by v creenshot of
te G corresponding areas

creenshot of of interest report for
pop-up box for an - any county compared
areas of mtergst pp with statewide
report comparing ~ generated by popup

any county with box pictured at left
. Statewide

T _d 3 ‘

& Include led listif

19,308,975
27.209

Generate Rl Jort

Note: there is no option for demographic details in
assessment-related reports.



What conclusions can we
draw?

e Used™ Descﬁ!e how results are generalizable to

county, with random samples drawn at the
county level.

“The ave Update red text with an example from the
report below.

Screenshot of areas overview report for
least expensive cigarette by county



CREATING THE COMPLETE
PICTURE



How can we create a

complete picture about the
tobacco retail environment?

1. Apply the 4 P’s
2. Paint by numbers
3. Connect with the broader landscape

4. Engage your audience



1. Apply the 4 P’s to Describe

the Retail Environment

Marketing
Mix



STARS Questions

Drarmat

v Any tobacco product
Menthols
Cigarillos
E-cigs
Smokeless tobacco

Yroo

~ \vwuailaknilie
ULL AvValldpinwy

Flavored cigars
Cigarillo singles
Least expensive cigarette
Newport menthols |

Blu disposable e-cigs




o
Use visuals

UPDATED IOWA
screenshot with least

expensive cig

UPDATED IOWA
least expensive
$ 2 cigarettes dialog
box

WAz prifPTN




Connect to other Mapper
data

Density

0’0 COUNTER v Report P I dCe

Screenshot of areas of interest
report on retailer and density for any

county compared with state

- . A 4
15
683.6

Total Population 19,308,975
Number of Retailers 27,209
Number of Retailers per 1,000 Po,

Number of People Per Retailer

Retailer density by county

N - screenshot
Screenshot of the ~
dialog box cropped

to show the legend
: for retailer density

1,
™ . i ,000 pop@ation
No retailég



- __________________________________________
Connect to other Mapper

data

Proximity

Place

Screenshot of areas of interest
report for “Policy, Near Schools | B h 4
and/or Parks” for the county in the <4 ' ' ‘
last slide. h

Screenshotof retailers within 300’ of
schools and parks from an area within the
same county

@ Schools

™ Retailers within [ 300 feet | 3 of | Parks and/or Schools | ]

@ Retailer is near youth by criteria selected above
® Retailer is not near youth




Connect to other Mapper

data

Demographics

Percent Age . 75

Screenshot of areas of interest

' report for “Policy, Near Schools

and/or Parks” for the county you
used in the last slide.

eas of Interest Report — select Demographic Details
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Keep it simple.
Use visuals.
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Use “social math”

es than a
nty.

pack of cig
omiR

's cheaper to bu
pallon of m;

Find an example from the state where the

average price of least expensive cigarette

compared to state average for a gallon of
milk or other example

Average pack of cigarettes: Average gallon of milk:
$3.67 $3.99

Data from Areas of Interest Report, Price of Cheapest



Create infographics

Highlight any city/county in the state with a lower price of
menthols than the statewide average.

Infographic with updated # of retailers, % offering a promotion
on menthols, and the average price of menthols. Pull new bar

graph and pie chart from Excel.

i




3. Connect with the broader

landscape

So Now
What?  \vhat?  What?



Connect to the broader landscape -

answer “What?”

Pop d Surveillance Data

11 Foundation program

Screenshotof County Health Rankings page
for the state.

http://www.countyhealthrankings.org/

Overview = R3

SelectaMeasure: Ben Screenshotof another state-specific tobacco-
HEALTH FACTO ) moking "Z’;" 3 related data resource. For example, the data
ADULT SMOKING L e of acults wit e provided by the CDC”s STATE system:

| Data | Descriptio

Ranking Methodology

http://nccd.cdc.gov/STATESystem/rdPage.as
px?rdReport=OSH_STATE.Highlights

%S

Health Factors - %lace s
Summary  pealth Behaviors

Measure:  (ropacco Use) 22%

Hardee

Weight in Gadsden 22%

Health 10% Okeechobee 22%
Factors:



Connect to the broader landscape -

answer “So What?”

Research Evidence

Tobacco Industry Spending in the Retail Environment
$9,000,000,000.00 POS

$8,000,000,000.00

$8.75 Billion/year on
cigarettes and smokeless
ads & marketing in the retail
environment

—~$7,000,000,000.00

> $6,000,000,000.00

$USD

2 $5,000,000,000.00

Blllion

$4,000,000,000.00

§ $3,000,000,000.00

n

€ $2,000,000,000.00

(A

All Other

$1,000,000,000.00

POS Al Other

Advertising, Marketing and Promotional
Spend

$0.00
Cigarette Smokeless

Federal Trade Commission Cigarette and Smokeless Reports for 2012



Connect to the broader landscape -

answer “Now What?”

Potential Policy Solutions

Retailers near youth-serving venues
Retailers that are also pharmacies
Retailers close to other retailers

Point-of-Sale Strategies Ranked by Legal Feasibility*

1 [14 Page # Rating Examples
1  REDUCING (OR RESTRICTING) THE NUMBER, LOCATION, DENSITY & TYPES OF TOBACCO RETAIL OUTLETS

] d Establishing a licensing system with fees or increasing licensing fees 15 @ At least 126 communities
] b Reducing the number of tobacco retail outlets 15 -
- . , @ = Green Light or‘recommended’ Y ' = Yellow Light or‘recommended with caution” |
T¢ Restricting the location of tobacco retail outlets 15
*Feasibility at the local level will depend on state law
] d Requiring a minimum distance between tobacco retail outlets 16 _

] @ Prohibiting the sale of tobacco products at certain types of establishments 16 San Francisco, CA; 80 MA localities |



4. Engage your audience

* Create a feedback
loop to data collectors

* Form coalitions with
community groups
representing impacted
populations

« Package information
for local officials and
funders




creenshotof
Mapperwith
tobacco retailer
locations displayed

PAINTING THE COMPLETE PICTURE:
CASE STUDY




Remember our strategies:

1. Apply the 4 P’s

2. Paint by numbers

3. Connect with the broader landscape
Engage your audience
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Case study county/ city location to use for the next set of ‘ e

slides (36-45). e B
Will look for a case study with the following:
--Higher percentage oftobacco retailers near youth-serving
venues (within 500°’/1000’ of schools and/or parks) than
statewide
-- gather data about assessmentresults for tobacco
products attractive to youth (% cigarillo singles, % flavored,
% price promotions on e-cigarettes, lowestaverage
cigarette or e-cig prices), and note when they are higher
than (or lowerthan, for cheapestcigarette) the statewide
average
--ideally, higher % of retailer violations in areas with high
youth populations (use Enforcementdata)

locations

St Pete Beag

F
@

data ©2016 G¢




Youth Smoking F ates in lowa

) 4 —

Among

mrettes
10 Update with Youth Tobacco Survey data for R Cigars

lowa
26.2% Iy
ClQ&

(2015 lowa




Painting the Picture

* How is the tobacct
impacting youth |

Marketing
Mix



lJI\ I ans - o
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®

Updated screenshot of retailers near
schools/parks for case study county

Updated percentages of
retailers near schools and 4
parks for case study county

N

C

©® RPtailers within [ 1000 feet ofl r—— 5ch°°,s _______________

Retailer is near youth by criteria selected above

® Retailer is not near youth



Photo credit: www.ccpcs.org

Canada, 2007: Schools with a higher proportion of stores within 1-km
distance that have in-store tobacco promotions have higher school smoking
prevalence’

California, 2008: Schools with higher numbers of tobacco retailers within
walking distance have higher school smoking prevalence?

1. Lovato, et al., 2007, Canadian Journal of Public Health; 2. Henriksen, et al., 2008, Preventive Medicine;



Update case study

county name - O U nty,

¢ 1S

Update % of retailers selling flavored
cigars and cigarillo singles from area

of interest report.




‘v
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Update least expensive cigarette price; note if itis lowerthan the
state.

Update % of retailers with
productpromotionson e-

cigarettes from area of interest
report.

~
J

conpared to
18% statewide




* 2011-12 nationally
representative sample of
13-16 year olds: Almost
half visit (48%) visit at
least once a week?

e C-stores have more
tobacco marketing
materials than other store
types?

1. Sanders-Jackson, et al., 2015; 2. Feighery, etal., 2008; 3. Henriksen, et al., 2008; 4. Henriksen, et al., 2010; 5. SGR Report,
2012.



After adjusting for potential
confounders, exposure to retail
tobacco marketing is associated
with:
U Increased odds of ever
smoking! 23
4 Increased odds of
experimental smoking*
4 Higher likelihood of becoming
a daily or occasional smoker®

Photo credit: Www.express.co.uk

1. Schooler, et al., 1996; 2. Henriksen, Feighery, Wang, et al., 2004; 3. Feighery, et al., 2006b; 4. Slater, et al., 2007; 5. Braverman and Aaro,

SNNA -



There have been more retailer violations
for sales to minors in areas with higher

youth populations.
Parcent Age 0-17

80
e ——

60
=\
Screenshot of the bar graphs from the “Demographic Analysis page.
an Enforcement, Sales to Minors report for case study county.
Highlight higher sales to minors in areas with higher youth ‘<

populations (Q4-5) if present.

Total (n =59/ 956) n= 3
Hillsb Florida



Engage key audlences

lowa Students for Tobacco
Education and Prevention §

The tobacco retail environmentimpacts YOU.
How can we work together to create change?



PAINTING THE COMPLETE PICTURE:
PRACTICE WORKSHEET




PAINTING THE COMPLETE PICTURE:
QUESTION AND ANSWER



O 'RELCEWEVS

1. Create a complete picture about the tobacco
retail environment in your area.

2. Combining assessment results with other
Store Mapper data and additional sources.

3. Consider your audience when crafting your
message.



Questions?

'Please complete the follow up survey at the end of the
‘'webinar. We appreciate your feedback.

o \b IERENGE S
., 0 G
. A -

LA PN Project-specific questions?
i Contact your CHC's.

S



