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Industry is buying health behavior impact 
STARS/ Tobacco Section Overview 

• Store name and location 

• Ability to survey store 

• Store exterior 

• Store type 

• Store interior 

• Tobacco products 

• Tobacco prices 



Industry is buying health behavior impact 
Nutrition Section Overview 

• Beverages 

• Dairy 

• Grains 

• Fruit and vegetables 

• Lean protein 



TOBACCO PRODUCT REVIEW 



Cigarettes, Little Cigars, Cigarillos, and 
Large Premium Cigars 

Little cigars 
• Filtered and unfiltered 

versions 
• Fruit or alcohol flavors 
• ~1 gram of tobacco 
 
Cigarillos 
• Short, narrow version of 

cigars 
• Filtered or tipped 
• ~3 grams of tobacco 
• Fruit or alcohol flavors 
• Often smoked every day 

and inhaled like cigarettes 
 

Image: Tobacco Free Nebraska 

http://www.thedirtytruth.com 

Product Descriptions 



Dip, Chew, and Snuff 
Product Descriptions 

• Dip is also referred to as moist snuff 
• Dip can be placed between the gum and 

cheek 
• Chew is shredded tobacco that can be used 

similarly to dip or may be actively chewed 
• Snuff is finely ground tobacco that is 

insufflated through the nose 
• Snuff may be loose or in pouches 
• May be packaged in plastic canisters or 

pouches 



Snus 

• Small teabag-type 
product that contains 
ground tobacco 

• Placed usually 
between the lip and 
gum 

• Often in a tin, could 
be round or oblong 

• Steam-heated rather 
than fermented 
 
 
 
 

Product Descriptions 



Electronic and Vaping Devices  

• Battery-powered devices 
 

• Provide doses of nicotine 
and other additives in an 
aerosol 
 

• Contain nicotine and 
flavorings 

CDC, MMWR, Notes from the field: electronic cigarette use among middle and high school students (2013) 
 

Product Descriptions 

Presenter
Presentation Notes
Images: Cigbuyer.com




Hookah 

• Hookahs are water pipes 
that are used to smoke 
specially made tobacco 

• Variety of flavors, usually 
moist 

• Tobacco can be in tins or 
pouches 

• Tobacco used in hookah is 
often also referred to as 
shisha in the US 
 
 
 CDC, Smoking and Tobacco Use: Hookahs (2013)  

Product Descriptions 



Loose or Roll Your Own (RYO) 
Tobacco 

Product Descriptions 

• Also called shag 
• Can also be called 

pipe tobacco (rolling 
tobacco and pipe 
tobacco can be the 
same product, 
although taxed 
differently) 

• Can be in tins, 
bags, or pouches 



Cigar Wrapers 

• May contain fruit flavors, such as Mango-A-
GoGo, pictured here on the far right 

• Packaging may look similar to some 
cigarillos, but packages contain only 
wrappers  

Product Descriptions 



IOWA ASSESSMENT FORM 
QUESTIONS 



Industry is buying health behavior impact 
Q1-2: Store Name and Location 

Instructions: Confirm that the store name and location that were given to 
you match the actual store name and location. Enter the correct name or 
address if the information is not correct. 



Industry is buying health behavior impact 
Q3: Ability to Survey Store 

Instructions: Select the option that accurately describes whether or not 
you can survey the store. 

See the next slide for details about each answer choice. 



Q3: Ability to Survey Store 

Question Response Description 

Yes, I can Select if you are able to complete the assessment and the store does not 
have any age limits on who can enter (e.g., the store does not have a 
restriction on people under 18 entering). 

No, store does not exist Select if the store does not exist or is permanently closed. 

No, store is closed Select if you could not do the assessment because it is outside the store’s 
normal business hours and it is closed. Do not use this option if the store is 
permanently closed. 

No, under 18 not allowed to 
enter 

Select if you could not do the assessment because the store has an age limit 
on who can enter (e.g., the store is only open to people 18 and above) and 
you do not meet the age limit. 

No, membership or fee required 
to enter 

Select if you could not do the assessment because the store requires a 
membership or fee (e.g., Costco) to enter. 

No, environment unsafe for me Select if you could not do the assessment because you felt that the store 
environment was unsafe for you. 

No, asked to leave before 
completing survey 

Select if you could not complete the assessment because you were asked to 
leave by a store employee before you finished the survey. 

Other (specify) If none of the above situations apply, select Other and specify the details of 
the situation and whether the assessment was completed. 



Industry is buying health behavior impact 
Q4: Exterior Advertisements  

Exterior 

Example  
exterior ads: 

Instructions: Select Yes or No to indicate whether advertisements for each product 
can be found outside the store. Include any sign, poster, banner, decal, sticker, neon 
light or other three-dimensional object that promotes a brand. Advertisements are pre-
printed or professionally produced but may include handwritten information about price.  
 

Review descriptions for each tobacco product in the 
Glossary at the end of this slide deck 

Where to look for product ads:  
• Parking lot and sidewalks 
• Perimeter fences  
• Building windows and doors 
• Exterior building walls 
• Gas pump 



Industry is buying health behavior impact 
Product Descriptions 

Tobacco Products 
Product Description Examples 
Cigarettes 
(non-menthol) 

The most widely available tobacco product, typically 
sold in packs and cartons. Popular brands include 
Marlboro, Pall Mall, Camel and Winston. 

Cigarettes 
(menthol) 

Popular brands include Newport, Kool, Marlboro 
Menthol, and Salem. 
 

Cigarillos/ 
little cigars –
including 
blunts 
(unflavored/flavor
ed) 

May be sold individually, a few in a pack, or in a pack 
of 20 that looks like a cigarette pack. Popular brands 
include Swisher Sweets, White Owl and Prime Time. 
 
For the flavored question, look for fruity flavors like 
cherry and grape; vanilla; wine; menthol; etc. 

Premium 
large cigars 

Often sold as singles but can also be found in boxes. 



Industry is buying health behavior impact 
Product Descriptions 

Tobacco Products 
Product Description Examples 

Hookah 
tobacco 

Loose tobacco often flavored with fruity syrups (also 
called shisha), to be smoked using a hookah. Popular 
brands include Hookafina, Al Amir.  

Loose 
tobacco 

Loose leaf tobacco, also called roll-your-own (RYO) 
tobacco. Popular brands include Buglar, American 
Spirit. 
 
 

Presenter
Presentation Notes
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Q5: Store Type 

Instructions: Select the type of store that you are auditing. You may only 
select one. If you select Other, please enter the type of store into the text box 
at the bottom. 

Review descriptions for each 
store type on the next slide. 



Industry is buying health behavior impact 
Q5: Store Type 

Interior 
Store Type Description Examples 

Convenience store 
with or without gas 

Convenience store, also known as a food mart. Sells a limited line of 
goods that generally include milk, bread, soda and snacks. Some sell 
gas and others don’t. 

7-Eleven, Exxon, Wawa 

Drug store/pharmacy Known primarily for selling prescription drugs as well as over-the-
counter medicines. 

Walgreens, Rite Aid, 
local pharmacy 

Beer, wine or liquor 
store 

Mostly sell beer, wine or liquor and may sell a limited supply of snack 
foods. 

ABC 

Grocery Store or 
Supermarket 

Includes a small market, deli, produce market, large grocery and 
supermarket (e.g., Publix, Winn Dixie). The difference between a 
convenience store and a grocery store is that grocery stores sell raw 
meat that is meant to be cooked at home. 

Publix, Winn Dixie, 
[small local markets 
vary based on location] 

Mass merchandiser 
or discount store 

Mass merchandisers sell a variety of goods, including clothes, 
electronics, and food. Discount stores sell a wide range of general 
merchandise, including fresh and perishable goods. 

Mass Merchandiser: 
WalMart, Costco, BJ’s 
Sam’s Club;  
Discount Store: Dollar 
General, Family Dollar 

Tobacco shop Smoke shop or other retailer who primarily sells tobacco products. Cigarettes Cheaper, 
Cigar shops, or other 
tobacco shops 

Hookah lounge An establishment where customers can order tobacco hookahs and 
smoke flavored tobacco (called shisha) – often in a communal setting. 

Hookah bars, hookah 
lounges 

E-cigarette/vape 
shop 

Retailers that sell electronic cigarette vaporizers and paraphernalia 
(i.e. e-liquid, batteries, etc.) 

Vary based on location 



Industry is buying health behavior impact 
Q6: Tobacco Visible? 

Interior 

Instructions: Select the appropriate answer based on whether tobacco 
products are sold and visible to customers. Always ask about the available 

Tobacco products sold, but 
not visible to customers 

6. Any tobacco products sold here (i.e. cigarettes, cigars, cigarillos/little cigars,  
chew, moist or dry snuff, sip, snus, or e-cigarettes)? 

Tobacco products sold and 
visible to customers 



Industry is buying health behavior impact 
Q7: Pharmacy Counter? 

Interior 

Instructions: Select Yes or No to indicate whether the store has a 
separate pharmacy counter. 



Industry is buying health behavior impact 
Q8: Alcoholic beverages sold here? 
Interior 

Instructions: Select Yes to indicate if there is any beverage sold that is 
designed for consumption and contains at least 0.5% alcohol by volume (e.g. 
wine, beer, spirits, alcopops). 

This category does not include products that contain 
alcohol but are not meant for consumption as a 
beverage (e.g. cooking wine, vanilla). 

Presenter
Presentation Notes
Done.
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Q9a: Graphic Health Warning Sign 

Interior 
Instructions: Look for a realistic photo or illustration that depicts the 
negative health impact of tobacco use. This does not include signs requesting 
ID if under 18, or graphic health warnings on tobacco products. These should 
be inside the store or interior facing.  

A graphic health warning sign features a 
photo or illustration depicting the 

negative consequences of tobacco use: 



Question 9b: We Card Sign 
Interior 

Instructions: Look for signage with We Card logo, indicating that buyer’s 
ID will be checked upon attempted purchase of tobacco products. One sign is 
enough to answer “yes” to this question.  



Industry is buying health behavior impact 
Q10: Cigarettes 

Cigarettes 
Instructions: For this question, you will be asked a combination of the 
items below about both menthol and non-menthol cigarettes. Answer Yes or 
No for each item.  



Industry is buying health behavior impact 
Q10: Cigarettes 

Cigarettes 
Instructions: For this question, you will be asked a combination of the 
items below about both menthol and non-menthol cigarettes. Answer Yes or 
No for each item. 

Cigarette ad (menthol or non-menthol) within 3 feet of the floor 
Select Yes if you see an ad for the product displayed within 3 feet off the ground, which is roughly at or 
below a child’s eye level. This refers to interior ads only. 

Sold here? 
Select Yes if the product is sold in the store. 

Menthol/non-menthol cigarette price promotions 
Select Yes if there is a price promotion on the product. Look for words like “special value”, “special 
offer”, “discount”, “cents-off”, “reduced price”, “save $____”, “sale price”, “ special promotion”, 
“promotional offer”, “buy two get one free”, “two for the price of one” or “free pack with carton”.  
Do not count words like “everyday low price”, “low”, “value brand”, “savings brand”, “basic”, “premium 
brand”, or “quality”. 

Within 12 inches of toys, candy, gum, slushy/soda machines, or ice cream 
Select Yes if alcohol is placed within 12 inches (roughly two hand lengths) of toys, candy, gum, slushy/soda 
machines, or ice cream. Look on the counter, below the counter, behind the counter, or any place else in 
the store where tobacco is displayed. Note: granola bars do not count as candy; mints do count. 



Industry is buying health behavior impact 
Q11-16: Other Products 

Other Products 
Instructions: For questions 11-16, you will be asked a combination of the 
items below. Answer Yes or No for each item asked for each product. 
 



Industry is buying health behavior impact 
Q11-16: Other Products 

Other Products 

Singles (question only for cigarillos) 
Select Yes if you can purchase just one cigarillo outside of a 
pack. 

Flavored products 
Select Yes if the product is available in flavors, including mint, 
fruity (cherry, berry, grape, peach) or candy flavors. Not flavors: 
Black, mild, regular, purple, etc. 

Sold here? 
Select Yes if the product is sold in the store. 

Advertised for less than $1 (question only for cigarillos) 
Check Yes if you can find a cigarillo for less than $1.00. Answer Yes or No based on the 
advertised price, regardless of whether it includes tax or not. 
 
 
 

Instructions: For questions 11-16, you will be asked a combination of the 
items below. Answer Yes or No for each item asked for each product. 
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Q11-16: Other Products 

Other Products 

Within 12 inches of toys, candy, gum, slushy/soda machines, or ice cream 
Select Yes if alcohol is placed within 12 inches (roughly two hand lengths) of toys, candy, 
gum, slushy/soda machines, or ice cream. This could be on the counter, below the counter, 
behind the counter, or any place else in the store where tobacco is displayed. Note: granola 
bars do not count as candy; mints do count. 

Instructions: For questions 11-16, you will be asked a combination of the 
items below. Answer Yes or No for each item asked for each product. 

Product ad within 3 feet of the floor 
Select Yes if you see an ad for the product displayed at or 
below a child’s eye level, which is about 3 feet off the 
ground. This refers to interior ads only. 

Product displayed on counter (question only for e-cigarettes) 
Select Yes if the product is displayed on or next to a counter(s) anywhere in the store. 
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Q11-16: Other Products 

Other Products 
Instructions: For questions 11-16, you will be asked a combination of the 
items below. Answer Yes or No for each item asked for each product. 
 

Product price promotions 
Select Yes if there is a price promotion on the product. Look for words like “special value”, “special offer”, “discount”, 
“cents-off”, “reduced price”, “save $____”, “sale price”, “ special promotion”, “promotional offer”, “buy two get one free”, 
“two for the price of one” or “free pack with carton”.  
Do not count words like “everyday low price”, “low”, “value brand”, “savings brand”, “basic”, “premium brand”, or 
“quality”. 

Cross-product 
promotion with 
cigarettes  
Select Yes if there is 
a promotion that 
links cigarettes with 
another tobacco 
product. For 
example, a free tin 
of snus when you 
purchase Camel 
cigarettes. 



Industry is buying health behavior impact Q17 – Q20: Cheapest Cigarette pack, Newport 
Menthol, Blu Disposable E-cigarette, Grizzly Long Cut 

Prices 
Instructions: For questions 17-20, you will be asked the following. Answer 
Yes or No for each item asked for each product. 
 

Question 17 is not brand-specific and may include menthol or non-menthol cigarettes. 

Questions 18-20 are brand-specific.  



Industry is buying health behavior impact Q17 – Q20: Cheapest Cigarette pack, Newport 
Menthol, Blu Disposable E-cigarette, Grizzly Long Cut 

Prices 

a. Sold here? 
Select Yes if the product is sold in the store. Look for the exact 
brand and variety only. If the store does not have the exact brand 
and variety, code as not sold and do not answer the related 
questions. 

c. Sales tax included? 
Select Yes if sales tax is included in the price, otherwise select 
No. Look for an indication next to the price. If you are not sure, 
leave blank.  
 

b. Enter single pack/item price: Record the price to buy 
one and only one pack/item for each brand. If the price is not 
available, leave the field blank. Do not compute this price from a 
multi-pack discount or from cartons.  

d. How was the price obtained? 
Select the first option if cashier provided the price. If price was 
advertised and easy to spot without assistance, select the second 
option. If price is unavailable make note here by selecting “Sold 
here but price unavailable.”  

Instructions: For questions 17-20, you will be asked the following. Answer 
Yes or No for each item asked for each product. 
 

Green packaging 
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Q21: WIC and SNAP 

Instructions: Select Yes or No to indicate whether the nutrition assistance 
programs WIC (Women, Infants, and Children) and/or SNAP (Supplemental 
Nutrition Assistance Program) are accepted. SNAP benefits generally come in the 
form of an EBT (Electronic Benefit Transfer) card, which is used like a debit card. 

Look for signs indicating that WIC and/or SNAP are accepted. Signs 
are usually located near the entrance to the store. 
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Nutrition Module Overview 

• Beverages 

• Dairy 

• Grains 

• Fruit and vegetables 

• Lean protein 



Industry is buying health behavior impact Q22-Q28: Beverages 
(Diet Soda, Regular Soda, 100% Juice, Juice Drinks, 

Unsweetened Iced Tea, and Bottled Water) 
Beverages 

Instructions:  
(a) Availability: Select Yes or No to signify if the item in question is available. Very important: 
You are looking to see if PRE-PACKAGED units are available, not self serve dispensing units. 
(b) Look for the price of the smallest pre-packaged unit and enter it (in dollars and cents). Enter 
the shelf price of the item, not the cost after tax.  
(c) Select the size of the smallest pre-packaged unit. Choose, 12 oz., 20 oz. or Other. If you 
select “Other”, enter that amount into (d). 
(d) If you selected “other” in (c), please specify the amount. For example, if the smallest size 
is 8 ounces enter “8”. If it is 8.5 ounces, enter “8.5”.  

12 oz. is the size of a standard 
can of soda. 

20 oz. is the size of a standard 
bottle of soda (e.g., size found in 

a vending machine) 



Industry is buying health behavior impact 
Product Descriptions 

Beverages 

Product Description Examples 
Diet soda Carbonated sweetened and flavored soda that is sweetened 

with a no calorie sweetener, such as aspartame. 

Regular soda Carbonated sweetened and flavored soda that is sweetened 
with a sweetener that contributes calories, such as sugar, corn 
syrup, or high fructose corn syrup. 



Industry is buying health behavior impact 
Product Descriptions 

Beverages 
Product Description Examples 
100% fruit or 
vegetable 
juice 

Fruit or vegetable juice that does not have any added sugar. If 
high fructose corn syrup is listed in the ingredients, it is NOT 
100% juice. Look for words like “100% Fruit Juice” or “No added 
sugar.”  Popular brands include Minute Maid, Tropicana, 
Welch’s and Motts. 

Juice drink 
(not 100% 
juice) 

Fruit juice with other ingredients, such as high-fructose corn 
syrup. Juices that do not specify 100% juice. Popular brands 
include Sunny Delight, Snapple or Capri Sun. 

Unsweetened 
Iced Tea 

Beverage made with water and tea (black, green, herbal, or 
other tea) that does not contain any natural or artificial 
sweetener. Popular brands include Pure Leaf, Gold Peak, and 
Tejava. Only count ready-to-consume tea (not packets). 

Bottled water Bottled water without any additional nutrients or sugar. Flavored 
water or seltzer is included in this category, as long as it is a 
zero-calorie drink. Popular brands include Dasani, Aquafina, 
Crystal Geyser, and Perrier. 

Free access 
to dispensed 
water 

Water from a drinking fountain (usually near the restroom), or 
water from a soda dispenser (usually a tab by the punch or 
lemonade). 



Q29 and 30: Dairy Availability 

Instructions: Select Yes or No to indicate whether each of the items listed 
is available. 

Dairy 

Low-fat dairy examples 
Milk can include: 
• Cultured buttermilk 
• Evaporated, Dry 
• Calcium-fortified milk 
• Lactose-reduced and 

lactose-free milk 
• Acidified milk 
• Shelf stable 
• Flavored or unflavored 

Presenter
Presentation Notes

Source: http://www.fns.usda.gov/wic/wic-food-packages-regulatory-requirements-wic-eligible-foods 



Q31-33: Grains Availability 

Instructions: Select Yes or No to indicate whether each of the items listed 
is available. 

Grains 

Whole grain cereal and pasta 
Look for a whole grain (i.e. whole grain wheat 
flour) as the first the ingredient in the list for 

cereal and pasta. 

Corn may count as a 
whole grain if listed as 
the first ingredient in the 
following formats: whole 
corn, corn (masa), whole 
ground corn, corn masa 
flour, masa harina, and 
white corn flour 

Presenter
Presentation Notes
Types of Whole Wheat Bread/Whole Grain Bread/Other Whole Grains
Whole wheat bread, buns and rolls
Whole grain bread, buns and rolls
Other whole grains, i.e., brown rice, bulgur, oatmeal, and whole-grain barley without added sugars, fats, oils, or salt (e.g., sodium). May be instant-, quick-, or regular-cooking.
Soft corn or whole wheat tortillas. (Corn tortillas made from ground masa flour (corn flour) using traditional processing methods are allowed. Examples of primary ingredients meeting the WIC-eligibility criteria include:    whole corn, corn (masa), whole ground corn, corn masa flour, masa harina, and white corn flour.)
Whole wheat macaroni products
Requirements
Whole wheat bread must conform to FDA standard of identity at 21 CFR Part 136.180. “Whole wheat flour”          and/or “bromated whole wheat flour” must be the only flours listed in the ingredient list.
Whole grain bread must conform to FDA standard of identity (21 CFR 136.110) (includes whole grain buns and rolls), AND whole grain must be the primary ingredient by weight in all whole grain bread products AND must meet FDA labeling requirements for making a health claim* as a "whole grain food with moderate fat content”.
 
 *Note: Manufacturers should refer to the full health claim notice at http://www.fda.gov/food/ingredientspackaginglabeling/labelingnutrition/ucm073634.htm
 
Whole wheat macaroni products must conform to FDA standard of identity (21 CFR 139.138) and have no added sugars, fats, oils, or salt (i.e., sodium). ‘‘Whole wheat flour’’ and/or ‘‘whole durum wheat flour’’ must be the only flours listed in the ingredient list. Other shapes and sizes that otherwise meet the FDA standard of identity for whole wheat macaroni (pasta) products (21 CFR 139.138), and have no added sugars, fats, oils, or salt (i.e., sodium), are also authorized (e.g., whole wheat rotini and whole wheat penne).

Source: http://www.fns.usda.gov/wic/wic-food-packages-regulatory-requirements-wic-eligible-foods#WHOLE%20WHEAT%20BREAD/WHOLE%20GRAIN%20BREAD/OTHER%20WHOLE%20GRAINS 
 




Q34-39: Fruit and Vegetable Availability 

Fruits and Vegetables 
Instructions: 
Availability: Select Yes or No to indicate whether the item is sold in the store.  

 

Do not count fruit in heavy syrup 
or vegetables in sauce. Frozen 
fruits and vegetables must not 
have any sugar added. Fruit or 
vegetables in any shelf stable 
condition (in sealed cups, 
pouches, etc.) may count as 
canned fruits or vegetables.  



Q34-39: Fruit and Vegetable Availability 

Fruits and Vegetables 

Canned fruit Canned vegetables Frozen vegetables 
 

Frozen fruit 
 

Fresh fruit Fresh vegetables 

Instructions: Select Yes or No to indicate whether each of the items listed 
is available. Do not count fruit in heavy syrup or vegetables in sauce.  

Presenter
Presentation Notes
See product definitions: http://www.fns.usda.gov/wic/wic-food-packages-regulatory-requirements-wic-eligible-foods 



Q40-43: Lean Protein Availability 

Instructions: Select Yes or No to indicate whether each of the items listed 
is available. Ground beef fat does not refer to the nutritional label. If the % fat 
is not listed, select Not sure. Uncooked eggs refers to eggs that may be 
prepared at home (includes eggs in a carton or Egg Beaters).  

Lean Protein 

Ground Beef Definitions 
Lean ground beef: ≥90% lean, ≤10% fat  
Standard ground beef: 80% lean, 20% fat  



Industry is buying health behavior impact 
Field Notes 

Instructions: If you have any notes to add, type them in the notes field. If 
this store provides a great photo opportunity, upload picture(s) here. Use your 
judgment and be careful taking photos. 
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