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Houston, TX 77056 

Dear Mr. Duffey: 

You have requested a staff opinion on whether the Commission's Funeral Rule permits a 
funeral provider to decline to provide detailed price information in response to a telephone 
request made by or on behalf of your company. The Funeral Rule is clear: funeral providers 
must provide price information by telephone to anyone who calls seeking such information. 

Everest is a nationwide funeral planning and concierge service that provides its 
customers with pre-need and at-need funeral planning assistance. A key feature of Everest's 
services is its "PriceFinder Report, an online tool that allows consumers to obtain comparative 
price information for funeral homes in their area. In order to obtain this information from the 
more than 20,000 funeral providers in the United States, Everest contracts with a telephone call 
center that telephones each provider annually to ask for the information on its General Price List 
("GPL"). 

Section 453.2(b)(I) of the Funeral Rule requires funeral providers to "[tJellpersons who 
ask by telephone about the funeral provider's offerings or prices any accurate information from 
the prices lists described in paragraphs (b)(2) through (4) of this section [the Casket Price List, 
the Outer Burial Container Price List, and the GPL] and any other readily available information 
that reasonably answers the question."' Section 453.1(0) of the Rule defines a "person" as "any 
individual, partnership, corporation, association, government or governmental subdivision or 
agency, or other entity."2 Thus, Everest and its call center agents are "persons" entitled by the 
Rule to obtain price information by telephone from all "funeral providers." 

In the original Statement of Basis and Purpose for the Rule ("SBP"), the Commission 
emphasized that the requirement that funeral providers give price information by telephone upon 
request advances one of the Rule's primary goals; namely, to allow for comparison shopping: 

I 16 C.F.R. 5 453.2(b)(l) (emphasis added). 

2 16 C.F.R. 8 453!1(0). 






